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Marsh Supermarkets will use new software to enhance loyalty program, let shoppers download digital coupons to loyalty

cards
DULUTH, Ga., Jan 11, 2010 (BUSINESS WIRE) -- NCR Corporation (NYSE: NCR) today announced that a new coupon-to-card
application is available for its multichannel offer management software, the NCR Advanced Marketing solution. The enhanced
software provides retailers with a single solution to manage and deliver loyalty programs and promotional offers, while enabling
shoppers to select online coupons and have them delivered directly to their loyalty cards, removing the need to print and carry
paper coupons to the store.

NCR Advanced Marketing customer Marsh Supermarkets, operating 99 grocery stores in Indiana and Ohio, will implement the application as part of its
Fresh I-D-E-A loyalty program later this year.

With this new functionality, a shopper can visit the online coupon Website of their choice, select the coupons they desire and then identify the store in
which they will redeem the coupon. The NCR Advanced Marketing solution then receives this data and automatically activates the offer without
manual intervention from the retailer. When the shopper visits the store and presents their loyalty card, the NCR Advanced Marketing solution confirms
that the appropriate items have been selected by the shopper, applies the proper promotion at the point-of-sale and then sends the redemption
information back to the source for clearing.

The NCR Coupon-to-Card functionality integrates with many online coupon vendors, providing retailers with the flexibility to exercise their choice in
digital coupon solutions. A wide variety of coupon configurations are supported, including percentage discounts, cash discounts, buy one get one free,
buy A get B free and more.

"We look forward to extending the benefits of the NCR Coupon-to-Card solution to our customers and utilizing this technology as part of our Fresh
I-D-E-A loyalty program later this year," said Mark Heckman, vice president of marketing for Marsh Supermarkets. "Our customers will appreciate the
added convenience of not having to print out coupons and faster checkout times, and Marsh will gain new operational efficiencies, such as reducing
the costs of processing paper coupons."

The NCR Advanced Marketing solution is a comprehensive, flexible and consumer-specific multichannel offer management solution. Retailers can
craft incentive offers based on many factors, including basket size, item mix, loss leaders or other parameters. The promotional message can then be
delivered across multiple channels, including email, the Web and the point-of-sale. NCR Advanced Marketing allows retailers to coordinate and
manage offers, loyalty programs or incentives and then view real-time results.

"Consumers continue to demand faster, easier and more convenient ways to shop and do business with establishments that they feel deliver greater
value," said NCR Advanced Marketing Solution General Manager Adam Blake. "The NCR Advanced Marketing solution can help retailers deliver this
enhanced value and unify their marketing resources to engage shoppers through many channels - online, in the store or even through mobile devices -
with personalized, multichannel offers. This ability can improve the overall customer experience and enhance the effectiveness of loyalty programs."

A recent Gartner report, "Retail CRM Vendor Landscape and Capabilities," recommends retailers "make multichannel capability a requirement for all
of your loyalty and CRM capabilities." The Gartner report is available for download through the NCR Website at the following link:
http://cts.businesswire.com/ct/CT?id=smartlink&url=http%3A%2F%2Fbit.ly%2F4zNcI6&esheet=6137062&lan=en_US&anchor=http%3A%2F
%2Fbit.ly%2F4zNcI6&index=3&md5=dbbc5faa3bbbf1721f85827d944655df

About NCR Corporation

NCR Corporation (NYSE: NCR) is a global technology company leading how the world connects, interacts and transacts with business. NCR's
assisted- and self-service solutions and comprehensive support services address the needs of retail, financial, travel, healthcare, hospitality,
entertainment, gaming and public sector organizations in more than 100 countries. NCR (http://cts.businesswire.com/ct/CT?id=smartlink&url=http
%3A%2F%2Fwww.ncr.com&esheet=6137062&lan=en_US&anchor=www.ncr.com&index=4&md5=e6e0f81d6f056aecbcf810134e1fda88) is
headquartered in Duluth, Georgia.

NCR is a trademark of NCR Corporation in the United States and other countries.
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