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62 percent are more likely to select a healthcare provider that offers convenience of online, mobile and kiosk self-service

channels
DAYTON, Ohio, Apr 06, 2009 (BUSINESS WIRE) -- According to a survey of U.S. and Canadian consumers commissioned by
NCR Corporation (NYSE: NCR), patients are growing increasingly frustrated with long waits at doctors' offices and hospitals and
are looking to self-service technology as a way to help expedite these interactions.

The annual research study reveals that 74 percent of patients find waiting at a hospital or doctor's office the greatest frustration at a healthcare
appointment. In addition, respondents indicated they are inconvenienced by the time and effort required to schedule appointments, pay medical bills
and complete paper forms, and they would like to spend less time on these activities.

"Patients desire greater control over their care and that includes the way they interact with their providers," said Raj Toleti, vice president and general
manager for NCR Healthcare and Public Sector. "In today's consumer-directed healthcare environment, hospitals and clinics have an opportunity to
increase overall satisfaction and strengthen patient loyalty by leveraging self-service as a way to make everyday interactions faster and easier."

The research findings, unveiled at this year's HIMSS Annual Conference and Exhibition, clearly indicate that patients also want better access to
information about their care and are more likely to choose providers that offer multi-channel solutions to help them manage associated tasks:

62 percent of consumers are more likely to choose a healthcare provider that offers the flexibility to interact via online,
mobile and kiosk self-service channels versus a provider that does not.
53 percent of consumers expressed interest in booking or changing medical appointments online through a mobile device
or at a kiosk and receiving text message reminders of an appointment.
49 percent of consumers said the ability to book an appointment online would be convenient to them.
49 percent consumers said the ability to securely receive lab results online would be convenient them.

"As healthcare providers move to implement electronic health records, self-service will become even more widespread," Toleti added. "Automating
patient interactions not only addresses consumer demand, it serves as the entry point for electronic record keeping."

According to NCR, more than four million patients have checked in for medical appointments using self-service technology, resulting in time savings of
up to 10 minutes per encounter. In addition, healthcare providers utilizing NCR MediKiosk have seen co-payment collection increase by up to 40
percent and insurance claim denials decrease by up to 36 percent. Adopting self-service also can reduce the costs associated with paper-based forms
by up to 90 percent, and free up staff to focus on patient needs, which can help lead to increased patient satisfaction.

NCR commissioned BuzzBack Market Research to conduct this survey among 1,000 U.S. and Canadian respondents in December 2008 and January
2009. The results form part of the NCR 2009 Self-Service consumer survey. BuzzBack LLC is a leading international market research firm
headquartered in New York City.

About NCR Corporation

NCR Corporation (NYSE: NCR) is a global technology company leading how the world connects, interacts and transacts with business. NCR's
assisted- and self-service solutions and comprehensive support services address the needs of retail, financial, travel, healthcare, hospitality,
entertainment, gaming and public sector organizations in more than 100 countries. NCR (www.ncr.com) is headquartered in Dayton, Ohio.

NCR is a trademark of NCR Corporation in the United States and other countries.
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