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ORLANDO, Fla.--(BUSINESS WIRE)--Sept. 20, 2006--Teradata, a division of NCR Corporation (NYSE:NCR), has announced today Mango
(www.mango.com), the prestigious Spanish multinational designer, manufacturer and marketer of clothing and accessories for women, has increased
the size of its enterprise data warehouse from Teradata by 100 percent to accommodate the company's rapid growth. The added capacity will
accommodate new users from the marketing, product management and logistic departments and will enable new analytical tools.

Mango started its data warehouse implementation project in 2005 to analyze information of sales, stocks, shipments and purchases throughout
several business units. The primary goal of the project was to integrate historical data from different systems into a single repository refreshed daily
with transactions generated at 885 stores in 80 countries. Following the implementation, users in the product management, finance and store
operations departments now have access to the data warehouse to analyze key performance indicators and improve their decision-making.

"We have just started to sell our products over the Internet in the United States and will also open shops in Los Angeles, Washington, Seattle, San
Francisco and Puerto Rico. Due to this growth in our business, a key factor is using analytic tools to simplify the integration and consolidate the data of
our systems to speed preparation and analysis of management reports, and also to detect strengths and weaknesses and inspire new business
ideas," said Enric Casi, general manager for Mango.

Eduardo Risso, information technologies director for Mango, added, "We have found in Teradata our perfect technological partner. Teradata provides
its powerful platform running the most advanced analytics tools to deliver a single, detailed and always updated view of our business."

The Teradata enterprise data warehouse at Mango is based on massive parallel processing technology allowing the company to deploy the enterprise
business intelligence required for the daily operations of a leading retailer.

"The maturity and reliability of our solutions, combined with our wide experience, presence and expertise in the retail industry in general, and
specifically in the fashion apparel sector, have been key factors in Mango's decision to select Teradata to build its enterprise data warehouse last year.
This system upgrade reinforces its confidence in Teradata as a strategic partner to support its spectacular business expansion," said Jose Andres
Garcia Bueno, general manager for Teradata in Spain and Portugal.

About Mango

Mango (www.mango.com) is a leading Spanish textile company exporting feminine fashion to the five continents. The Spanish fashion chain closed
the 2005 campaign with a turnover of EUR 1144 million, which represents a year-on-year growth of 8.4 percent. Mango opened its first store in 1994 in
Barcelona and its expansion is continuing with the entry into countries such as China, Italy, Australia, United States and Canada. All Mango stores are
located in prime locations, whether in the main shopping centers or in premises located in city centers. Mango's fashion concept implies dressing the
young, modern and urban woman for her daily needs. Mango's formula is analyzed, adapted and applied to all the countries in which it is present.

About Teradata

Teradata (www.teradata.com), a division of NCR Corporation (NYSE:NCR), is the global technology leader in enterprise data warehousing, analytic
applications and data warehousing services. Organizations around the world rely on the power of Teradata's award-winning solutions to get a single,
integrated view of their business to enhance decision-making, customer relationships and profitability.

About NCR Corporation

NCR Corporation (NYSE:NCR) is a leading global technology company helping businesses build stronger relationships with their customers. NCR's
Teradata(R) data warehouses, ATMs, retail systems, self-service solutions and IT services provide Relationship Technology(TM) that maximizes the
value of customer interactions and helps organizations create a stronger competitive position. Based in Dayton, Ohio, NCR (www.ncr.com) employs
approximately 29,300 people worldwide.
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